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Clapham Festival of Music and the Arts

"Community is the key:  

To lift the human spirit to be something better than we are.

A sane world and a healthy culture depends on solid humanist values --

Idealism, faith in an absolute, all-pervading nature,

Music's frank expression of emotion and the community of interest 

between artist and public as the context of all artistic activity.

True art enobles the soul, enhances the sensitivity of the mind and

Emotional consciousness, and serves the holistic education

Of human beings' emotional, mental and spritual faculties."
Stephen Bennett, Artistic Director
Sponsorship & Development

Why should we sponsor this festival?

There is a genuine need in Clapham and, indeed, the vast surrounding areas for a valuable arts programme that demonstrates excellence and ambitious content while at the same time gives real opportunity for people to show community spirit and to actively get involved.  

Clapham is virtually unique in that it is a very artistic community with little or no opportunity for expression.  In addition to a large core of the nation's leading figures in the arts residing here, there exists a cornucopia of outstanding talent  in abundance, just waiting for the opportunity to express it.  Clapham is a vast treasure trove of multi-ethnic, rich and poor, talented famous and unknown humanity. Clapham seems to be a place where there is no sport, no art, no drama.  

It appears, on the face of it, that there are no activities or opportunities that promote community spirit.

The Clapham Festival of Music and the Arts will provide that opportunity while demonstrating through its creative and inclusive programming, what can be achieved.  Beginning with annual concerts and events, all designed to actively involve the community, the Festival will grow and expand to establish regular opportunities throughout the year.  The launch of the Clapham Festival Orchestra will establish a local permanent ensemble and organisation to provide concerts locally on an on-going,  regular basis throughout the year.  Involvement with local schools will help to encourage budding talent, of course, but also to spread the word, proving that every human being has artistic talent and is musical.  To encourage the young in this is to insure that society will create its own positive identity and which will develop accordingly.  Children should be given the opportunity at an early age to appreciate and get involved in the arts. A token involvement is simply not good enough.  What would happen if school children were given music for an hour every day?  We do not have this kind of community spirit in England, let alone Clapham.  Forums and conferences will be set up to augment the festival to answer these questions and more. With the participation of artists, professors, doctors, teachers and various experts, discussions will take place on the roll of culture in the future of society.  An example of subject matter for various discussions might be:

· Our culture -- a future richness?

· Children can -- with music!

· Childrens' health and culture in developing society.

· Life's overture -- Music and musicality in the cycle of life.

· Development of emotions -- Childrens' imagination and emotional-imagination development through musical education.

· One hour of music daily in the school -- what would happen then?

· How children are affected by music and how school mornings could help society develop the centre of culture.

· Homo musicus -- music as a species trait.

· Musicality as the greeks taught and today's geeks: global information technology. 

· Children, the brain and music.

· Biological discoveries in music.

· Experimental science vs. Popular myth.

· Mozart and Stravinsky for the newborn infant.

· The film, "Small Wonders" (documentary on a school in East Harlem, New York).

· Music in school every day -- report on schools where music is integrated with school work.

· Speakers corner. (Audience participation).

· Music is knowledge which listens!

· Music education is important -- why?

· How do we begin to put the theory into practice?

· Culture is enriched when integrated into society in various ways.

Part of the success of the Clapham Festival of Music and the Arts is due to the nature and wide range of venues utilised for recitals, orchestral concerts, chamber music, exhibitions, dance, theatre, readings and talks.  Not only does the Festival make use of Clapham's historical and impressive churches, halls, theatres, Clapham Picture House, plus Lambeth Town Hall, events are also held in venues which range from local bars and cafes, restaurants to historic Clapham Common itself.

Sponsorship of the Clapham Festival of Music and the Arts offers:

· an association with excellence and creativity.

· a way of demonstrating solidarity and commitment to the community.

· a proven method of increasing brand awareness & raising company profile.

· a golden opportunity for employee involvement, corporate hospitality & client entertaining.

Sponsorship through the support of companies, individuals, Trusts, Foundations and a variety of other organisations is vitally necessary to the Clapham Festival of Music and the Arts.  Support funding will enable the Festival to grow and expand the artistic programming whilst ensuring the lowest possible ticket prices for the general public and special concessions for the underpriviledged.  Access should never be denied.

Sponsorship for the Festival will be undertaken at many different levels by many different people. This ranges from event sponsorship and individual giving to charitable donations and Patronage.  "In-kind" sponsorship is very welcome and encouraged, where goods and services are provided in place of financial support. 

The benefits of sponsorship

In addition to the above, there are a range of benefits to be gained through sponsorship of the Clapham Festival of Music and the Arts. These benefits are tailored to suit individual requirements and can include the following:

· branding opportunities and signage

· accreditation in Festival Brochures, programmes, ticketing, the Festival magazine, media advertising, Festival Merchandising, Conferences & Forums

· web-site links

· displays and distribution of promotional material

· prime seat locations

· complimentary tickets

· opportunities to meet the artists

· staff discount schemes

Endorsements and Testimonials

"  We gave the Festival all of our money and are glad we did. "

Bill Gates, Ruler of the World

"I was aroused."


            Bill Clinton, U.S. President

What can I sponsor?

There are many rewarding, exciting, interesting and enjoyable ways to sponsor the Festival.  All of them offer unique benefits:

· Festival Events

The most obvious form is to sponsor one of the Festival events. There are a full range of events available for sponsorship. You may even have a great, new idea for a special event in which to sponsor -- one that has not been programmed or even thought of by anyone. The range of Festival events available for sponsorship suits all budgets from as little to as much as possible. There are no limits. Sponsorship fees are determined by Festival, event participants, time of day and venues. Event sponsors receive logo/trade mark accreditation alongside their event in the Festival Brochure, Magazine, advertising, public relations including all print media, posters, leaflets, programmes, tickets, banners, along with other Festival sponsorship benefit items of use and interest. 

· Orchestral & Ensemble Posture Chairs
An original, revolutionary and unique visual presentation of the symphonic (or any) ensemble is established by the Clapham Festival Orchestra by the addition of orthopedic posture chairs, specifically designed for ensemble use in performance.  Solid black in colour, these tools eliminate the visually distracting, ugly lines and materials created by the common sight of the usual chairs with high backs made of unrelated materials which do not compliment or fit in with the image and dress of a professional musician of taste and elegance. Additionally, these chairs actually improve the posture and therefore, the health, well-being and visual presentation of the musicians.  The visual impact of these chairs and the ensemble on the audience and viewer is very positive and strong. So startling and so remarkable is this design and health element that the benefit to the sponsor must be considerable and perpetual.  Everyone who looks upon this vision will notice and comment on this revolutionary concept and image.  The associations between this radical improvement concept-addition and the sponsor who's logo/TM appears on them and in the accreditation will be considerable. These, along with other Festival sponsorship benefits, makes this a prime choice for consideration.

For further information contact Stephen Bennett or Zed Rodgers on      . 

· Festival Publications - Print - Brochures, Magazines, Posters, Matches, Complimentary slips, Business Cards, Book Marks, Coasters, etc.

Flyers and leaflets represent one of the first public points of contact unveilling the Festival Image. They provide an overview of the planned programme and appear well in advance of the Festival Brochure. The Festival Brochure contains full details of the complete Festival programme.  Flyers, leaflets and brochures are distributed through targeted mailings and to circulation points determined and chosen by the Festival -- eventually world-wide. Sponsors receive name/logo accreditation on the print, along with other Festival sponsorship benefits.

For further information contact Zed Rodgers or Chris Aldridge on         .

The Festival Magazine

Sponsorship of the production costs of producing and publishing the freely and widely distributed Clapham Festival of Music and the Arts Magazine will insure high profile, in-depth exposure within its pages.  Here is a most unusual opportunity for a sponsor to "have his say", presenting his company in the most favorable light and, in both editorial articles, interviews as well as the pick of advertising space placement. The magazine is yet another opportunity for the Festival to express its thanks directly, and publicly, to the sponsor. The unusual "rate card" will detail and value the placement and position of accreditation, advertising space and editorial exposure, not totally dissimilar to a commercial magazine rate card.  The Festival magazine will be distributed long before flyers and leaflets, making it one of,  if not the first, point of contact with the public. This exciting, eye-catching, elegantly graphically-designed magazine will be eagerly read by everyone and will become a collectors item. It will be available on business premises, public houses, shops, libraries and public institutions. It will contain interviews with Festival artists, Directors, sponsors and have articles on the content of the festival, history and culture of Clapham, the community, it's beauty and it's short-comings, and be a voice for hope and vision. The magazine will be a podium upon which to facilitate and promote the ideals and philosophy of the Festival and give voice to the needs of society at large as well as the local community with specific regards to the Festival's constitution and goals.  Sponsors receive these, along with the other Festival sponsorship benefits.

For further information contact Chris Aldrige  or Zed Rodgers on     .

Posters

Sponsorship of, and on, posters carrying the Festival image in various size formats provides wide publicity for the sponsor organisation, as posters are widely distributed locally and regionally. Distribution will expand with the Festival. Sponsors receive name/logo/TM accreditation on the posters, along with other Festival sponsorship benefits.  Design, Communication and Poster Impact are of prime importance and, as such, will be a visual representation of design excellence and artistry.

For further information contact Zed Rodgers on     .

Education & Outreach Projects

"The true test of a civilization is, not the census, nor the size of the
cities, nor the crops - no, but the kind of (hu)man the country turns out."

 -Ralph Waldo Emerson, essayist (1803-1882)



The Clapham Festival of Music and the Arts has an extensive Education and Outreach Programme which gives schools and the wider community the chance not only to attend concerts, events, forums, conferences and workshops which tie up with Festival themes, but to create special events for the Festival itself. Revolving around local schools, the Festival run projects with youth theatre groups, homes for the elderly and centres for those with special needs. The Festival opens up opportunities for adult, as well as youth, amateur singers and instrumental and orchestral players to work with the Composer-in-Residence.  Like the Clapham Festival Orchestra, education work runs all year round, with projects linked to the Festival. Schools are encouraged to attend the seasonal Clapham Festival Orchestra concert series. Education projects are included around each of these concert events.  There are several different, exciting ways to sponsor; either through a donation to the overall Programme, the support of a particular project, actual involvement in a project, or through the Access Ticket schemes which promote accessibility and help a wider audience to experience Festival events.  Sponsors can become involved as much or as little as they choose.  As a sponsor, you will be accredited both in the Festival Brochure, highlighted and interviewed editorially in the Festival Magazine and in specific Education and Outreach print and promotion, along with other Festival sponsorship benefits.

For further information contact Chris Aldrige, Festival's  Education Co-ordinator & Operations Manager on          .

Visual Arts

During the Festival period there are opportunities to sponsor a range of visual arts exhibitions within various venues, including the Town Hall, local Church buildings, and other locations.  Both painting and photographic exhibitions will be mounted during the Festival period.  Wine and cheese evenings, including openings and specially choreographed dance plus chamber music concerts will feature at these events.  

For further information contact Zed Rodgers, Festival Co-ordinator on        .

Floral Decorations

Floral decorations at the Town Hall and various Festival venues are provided by the award-winning design teams active in the community.  Sponsors receive recognition at Festival venues, along with other sponsorship benefits.  All colourful Festival concerts and memorable events are made, and assured, to be very special by the inclusion and decoration that only remarkable floral arrangements can provide.  Sponsorship benefits include accreditation on programmes, brochures as well as other Festival benefits.  A featured, colourful article in the Festival magazine could also be Included along with separate advertising space. 

For further information contact Zed Rodgers, Festival Co-ordinator on       .

Sponsorship Launches

Sponsorship Launches are held several months before the Festival to announce the forthcoming programme of events.  You can sponsor one of these Launches and, should you be interested in Festival sponsorship and would like to be invited to the next Launch, please contact Chris Aldrige on         .
Recording Projects

The Clapham Festival of Music and the Arts are recording all of the Festival concert performances and events. Commercial opportunities are available to sponsor hig quality recordings and produce product that will live and remain a record of the artistic excellence and achievements of the Festival.  Proper sufficient rehearsal time  is vital to guarantee such a venture of excellence. Sponsors receive accreditation on the product, recognition at the Festival,  through programmes and brochures and in the Festival Magazine through feature editorial articles and advertising, along with other Festival sponsorship benefits.

For further information contact Chris Aldrige or Zed Rodgers on       .

Film & Video Projects

Festival concerts and events will variously be filmed and used for educational and commercial purposes, not to mention company business promotion and corporate image development, distributed throughout the educational institutions and televisual media.  A documentary film project is being produced to demonstrate the importance of music and the arts in schools by following the activities and progress development of Festival projects and events.  Filming of rehearsals, concert performances and recording sessions result in a series of visual recordings of the musical offerings to compliment the commercial sound recording series.  Combining behind-the-scenes work enhances the finished performance experience and deepens the understanding and appreciation of such achievements.  Like the sound recording project series, sponsors will receive accreditation on the product packaging.  Working in conjuction with the sound recording project, the excellence achieved by the vital, sufficient rehearsal time will benefit both the film record as well as the sound recording. Filmic participation is another way to insure exposure, recognition and association benefits. Additional filmic sponsorship will (can) be added to each video, recognizing and tastefully promoting the sponsor. These products, by their permanent existence, perpetually promote, advertise and publicize the sponsor far beyond the scope of the Festival as they can be used for separate company and corporate promotional occasions and image-building.  And as such, these sound, film and video recordings are very valuable tools for the benefit of the sponsor. 

For further information contact Chris Aldrige or Zed Rodgers on      .

Dance Projects

Sponsorship of various Festival dance projects and events can be handled in much the same way as concert performances, exhibitions and educational Outreach happenings.  With the added element of movement and costume, a sponsor could have his logo/TM incorporated onto every dancer's costume in a tasteful yet elegant manner without detracting from the performance or visual impact of the dance.  The sponsor receives the usual accreditation on programmes along with other Festival Festival benefits.

For further information contact Julia Simonne or Zed Rodgers on      .

Clapham Festival of Music and the Arts - the Book

A documented, illustrated history and chronicle of the Festival, vision, guiding lights and participants, produced as a record of the achievement and the story of how the Festival came about and where it is going. The motivations, needs, workings, aspirations and desires of one community determined to be a leader at the forefront of the rejuvenation of culture, community and society is an inspiration and model to others. The failings as well as the successes all tell in the education and learning of human society.  The book is a template and guide to the success story of a community as brought about by the Clapham Festival of Music and the Arts.  Benefits to the sponsor are considerable as well as obvious to the imaginative company and individual. Permanent accreditation in the book is of considerable value and will be an on-going a sense of pride for having and being an important, moving part of the success story.  These along with the other Festival benefits are available to the sponsor.

For further information contact Zed Rodgers  or Chris Aldrige on     .

Merchandising

Merchandising can be one of the most high profile methods of exposure and public relations.  All-important is how it is done. It is all too easy to go over-the-top and trash the clogged advertising, public relations avenues creating tacky, undiluted kitsch and destroy exactly what you set out to do in the first place.  Vision and corporate image is at least as important to the sponsor as much as to the Festival.  It is vitally important that each and every act of sponsorship be in keeping with the Festival theme of taste and excellence and ellegance.  Balloons, T-shirts, baseball hats, clothing, cosmetics, food, sweets, drinks, pottery, handicrafts, pens, pencils, ashtrays, chinaware, cushions, fabric, screens, furniture (eg. posture performance ensemble chair), trinkets, knick-knacks, clocks, toys - fluffy or not,  games,  CD's,  mobile phone covers, fur-covered toilet seat covers, in fact, anything that can be manufactured and either sold or given away through goodwill, "soft-sell" or "hard-sell", can be successfully used to advertise and promote a company.  The more permanent an item is, the greater the longevity of the active exposure of company promotion.  These and other Festival benefits are available to the sponsor.

For further information contact Zed Rodgers on      .

Clapham Theatre for the Performing Arts

One of the most important, far-reaching projects initiated by the Clapham Festival of Music and the Arts is the creation and building of a dedicated performing arts venue in the heart of Clapham. This is a very substantial, major investment and important sponsorship opportunity. Sponsors will receive permanent community honours as well as Festival accreditation in perpetuity.

For further information contact Stephen Bennett, David Hoyland, Chris Aldrige or Zed Rodgers on        .

	The William Wilberforce Award for Community Service


Because of the historical connections of Clapham and Wilberforce (the local church where the abolishionist movement began was the first to offer itself as a venue for Cla’am Fest), it is fitting that an award for civic and community spirit and service be named in his memory and honour.  The recipient of this award may come from any corner and status of the community, but could indeed be from the wider community anywhere in the world.  There is no discrimination or prejudice of any kind whatsoever including age, sex, race, political or religious beliefs. Literally any organization and human being is eligible to be considered for this award including any other mammals, animals, dolphins, aliens, refugees or extra terrestrials.  

Sponsorship for this award will be open to any and every organization and/or individual with the wherewithal to provide the money for this award. The financial award might change depending upon the sponsorship ability, but the bigger the award the more impressive and better exposure. Credit will be given to the sponsor of this very important civic and community award.  It would be nice to think that the awarded person or organization be involved in Clapham and Lambeth, but it is not restricted or limited to this area.  The world is eligible. This annual award will necessarily generate much world-wide attention. 
For further information contact Stephen Bennett, David Hoyland, Chris Aldrige or Zed Rodgers on        .

How can I get involved as an individual?

There are many ways to become involved with the Clapham Festival of Music and the Arts as an individual. Remember that each one of the directors, artists, co-ordinators of the Festival is an individual.  Attending a concert or event is one way to begin.  Many individuals also choose to support in this way, taking advantage of the opportunity to entertain friends and business associates in a relaxed and enjoyable setting and environment.

· Individual support of a Festival concert or event.  A concert may be sponsored by an individual as much as company business sponsorship, Trusts and Foundations.  

· Individual chair sponsorship of an orchestral instrument.

· Individual sponsorship of audience seating.

· Sponsorship of one, or more, posture performance ensemble chairs.

· Individual sponsorship of a child by sponsoring concert and event attendance and activities.  The opportunities to help an underprivileged child are enormous.

· Individual sponsorship includes all members of the community -- not just underprivileged children.

· Sponsorship of the Festival Rare Instrument Scheme to provide access to rare instruments (ie. Basset horn,  Banjo Buffers, etc.).

· Sponsorship of an informal, intimate, pre-concert dinner in a local restaurant, each table attended by one of the artists, who will talk about the forthcoming evening's performance and answer any questions. Concert programme and complimentary drink included.

· Clapham Festival of Music and the Arts Patrons' Scheme. An individual is encouraged to become associated with the Festival. The Patrons' Scheme represents an exciting opportunity for individuals with a strong commitment to the arts to become involved with the Festival by supporting development plans and playing a vital role in the long term provision of musical, artistic and cultural excellence within the Clapham community and society as a whole.  Benefits of altruistic patronage and sponsorship include invitations to special events and receptions, Honorary membership of the Festival Societies, discounted and complimentary tickets, accreditation in key Festival print publications and an annual Patrons' Lunch.

· Providing for the future with a legacy to the Clapham Festival of Music and the Arts. One way to lasting support is the one concerned with Immortality. Making a will is important for all of us, no matter how rich or poor we are. A bequest to the Festival is one way of acknowledging that charity as a lover of the arts and of a sane world and a healthy culture is by the consideration of a bequest to the Clapham Festival of Music and the Arts.  An individual sponsor can make a positive contribution to the future of Music and the Arts by leaving a legacy to the Festival. This would enable your individual support of the Festival to continue after death. This support would be used in a number of ways, including:   sponsorship of a concert or an event, support of the Education and Outreach Programme, a Music and Cultural educational scholarship for an underprivileged person, the commissioning of a new work, the purchase of a rare musical instrument,  by sponsoring a recording, film or video project, or a contribution to the foundations and fabric of the construction of the Clapham Theatre for the Performing Arts, and more….

· Clapham Festival of Music and the Arts Friends Schemes.  The Festival Society and the Friends of the Clapham Festival of Music and the Arts  support the Festival through the sponsorship of events, publicity and distribution and through their vital support at Festival times. Benefits of joining the schemes include early booking privileges, ticket discounts, members newsletters, organised visits to other arts organisations and social activities. 

For more information about the Friends of the Clapham Festival of Music and the Arts and the Festival Society contact   xxxx     Membership Secretary,   xxx address xxx,   or Chris Aldrige on      .

Who else supports?

The Clapham Festival of Music and the Arts would like to thank the following for their support:

Sponsors

(List names)

"In-Kind" Sponsors

(List)

Trusts, Foundations and other organisations

(List)

Individuals

(List)

   Patrons


(List)

Contact details

Sponsorship & Development Co-ordinator

Blah blah blah has been with the Clapham Festival since then and is responsible for securing all the sponsorship for the Festival and also for developmental projects within the organisation.  Prior to joining the Festival team, Blah blah spent four years in a career with the Arts Council of the World, followed by the completion of a Masters degree in Bluffing Saddam Hussein.

Telephone:


Fax:


Email:


(Photograph)

Sales and Marketing Manager

Blah blah blah is responsible for the management and development of the marketing, public relations, box office and sales functions for the Clapham Festival of Music and the Arts and Lambeth Town Hall.  Blah blah's ten years experience in marketing and PR includes tourism, leisure, conservation, science and the arts. Blah Dee Blah is one of the most recent additions to the Festival team, having joined in 1836 from the Cristal Palace Development Team, a £1000 million Albert project, where Blah Dee was Press & PR Manager, feeding the horses daily out 'round the back.


Telephone:


Fax:


Email:


(Photograph)

Sponsorship Assistant

Blah Bloo Dee  has been working for Clapham Festival of Music and the Arts for the past year in the Sponsorship Department and, amongst other things, helps to organise corporate hospitality events for Sponsors and Supporters. An arts graduate, Bloo Dee worked for the City of London Show Us The Money scheme before moving to the Festival.


Telephone:


Fax:


Email:


(Photograph)

Sponsorship Assistant

Blah Blondee graduated in Money and More Money Studies from Oxford University in 2000 and joined the Festival in January of that year. Blah Blon is specifically responsible for applications to Trusts and Foundations and looked after the Festival's Patrons' Scheme.


Telephone:


Fax:


Email:


(Photograph)
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Stephen Bennett, Artistic Director

Stephen has a reputation as an international soloist, recitalist, chamber musician and orchestral player. Many years as Artistic Director of several ensembles has given him the insight to expand his horizons and look to the future of music in the community. His committment to the Clapham Festival of Music and the Arts is the result of that vision. 

Telephone:

Fax:

Email:

[image: image3.png]


David Hoyland, Musical Director

David enjoys varied activities as a musician including composition and performance (harpsichord and organ). He has been conducting his own works since his college days, both in the UK and abroad and recently mainstream choral works (eg. Mozart's opera La Clamenzo di Tito, Requiem and Fauré's Requiem). He was Musical Director of the "Sacred Music Drama Society" in the 80's and 90's and has premiered his works at various venues including the "Covent Garden Festival". He conducted the prémière of his own "Rhapsody"  for clarinet, with Stephen Bennett as soloist, and is now completing a companion "Rhapsody"  for Basset horn to be performed in the Clapham festival. (see programme for "taster concert" below).

Telephone:

Fax:

Email:

[image: image4.jpg]


Julia Simonne, Dance Director

Julia studied at the Royal Ballet School and holds a                  Royal Academy of Dancing Advanced Certificate. She Made her debut in Franco Zefferelli's production of Falstaff at the Royal Opera House, Covent Garden and subsequently danced with the Royal Opera Ballet, Norwegian Ballet, English National Ballet and was principal dancer with the Theatre Ballet of London. She founded her own avant-garde group, Ballet Who, and has choreographed extensively for stage, television and the commercial sector, including a commissioned piece, Olympic Images, for the Eglevsky Ballet, to celebrate the 1984 Olympics in Los Angeles. She served on the faculty at the Harkness Center for Ballet Arts in New York and was Director of the Children's Ballet Programme at the Broadway Dance Center. She has also given Master Classes at Jacob's Pillow & Wolf Trap Performing Arts Centers in the U.S.A. and given lictures on dance. She enjoys taking dance into the community and has worked remedially and creatively with people with disabilities.

Telephone:

Fax:

Email:

Chris Aldrige, Operations Manager

Stuff & Photo

Susannah Finzi, Senior Consultant


Stuff & Photo
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Zed Rodgers, Co-ordinator 

Zed Rodgers is at present running "The Human Aura Centre" which is attempting to promote the relationship between the energy field which surrounds us all and the healing effect of classical music on it. Previously he has been entertaining people of all ages in many different guises a few of which are broadcaster, compere, children's entertainer, cabaret artist, actor, extra, model, club DJ and dancer. He has also worked for many years with children and started "The Oasis Karting Project" in Stockwell, for underprivileged kids, which is still operating today. 

Telephone:

Fax:

Email:

Programme

"Taster" concert
Clapham festival of music and the arts

Clapham festival orchestra

David Hoyland, music director
"Chance to Dance" 

local community childrens dance forum

Octet 



Igor Stravinsky

Clapham Festival Orchestra Octet

(Choreography and Dance by Julia Simonne)

Concerto for Basset horn and Orchestra

David Hoyland

World Prémière, written for Stephen Bennett,  commissioned by the Clapham Festival of Music and the Arts and conducted by the composer

(Soloist :       Stephen Bennett)

(Part of the proceeds of this evening's concert will go towards the purchase of the Basset horn featured in this performance.) *

· Interval -

Complimentary refreshments  (wine, cheese, beer & soft drinks) provided for all

Symphony No. 5


L . Van Beethoven
"Nothing like that has ever been written since !  Nobody else has concentrated so much gentleness and power, such confidence and clarity of expression into such a tiny space!"                    -- Richard Strauss

"The music acquires a profound significance, transporting the listener from a gentle valley to a radiant mountain-top, from a mood of serene contemplation to one of glowing virility and vigour."     -- Wilhelm Furtwängler

Beethoven's mind embraced all the richness and complexity of the world - and the world does not consist just of melodies, motifs, masculine and feminine, srong-will and gentle, the tiniest detail and the all-embracing panorama - everything  comes together to form a harmonious unity that defies understanding.  All forces are fused together in some extraordinary way to acquire a higher degree of naturalness through the formative process confronting us as a paradox, even as a kind of miracle..

"Und kind Zeit und keine Macht zerstückelt

Geprägte Form, die lebend sich entwickelt."

(No time, no power can destroy

Created form in its living development.)

Göethe
*The beautiful Basset horn featured at this performance has been modified and virtually re-invented by the late Edward Planas under the commission of the late, Stephen Trier.   The "full-Boehm" mechanism and fingering system extentions to the lowest notes have been designed and completed by John Coppen.   We would like to express our thanks to Mr. Coppen and to Caroline Trier for the generous permission to use this instrument at this evening's performance.  The Clapham Festival of Music and the Arts have inaugurated a Rare Instrument Fund for the purpose of providing access to those interested in the opportunity to utilise instruments otherwise unavailable.
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